
 
 

Facebook Shop – Review of the New Feature 

The new Facebook Shop section is showing up on all Facebook business pages. 
What do we know about this new store section and its benefits? Is it 
going to be of use to your nonprofit or small business? 
 
Well.. that of course depends on a few things: 
 

1. ease of use of this ap; 
2. types of products and/or services you have; 
3. cost-benefit analysis of their payment system and likelihood of % 

sales increase; 
4. creativity that the ap allows; 
5. and a comparison to other SHOP aps that connect with Facebook. 

 
1. The ease of use is “so-so” simply because it is a brand new feature – 
such that not all of the user-friendly kinks have been worked out. 
 
For example, there is no way to easily “delete” a shop once you’ve 
created it, and if you do start one, and leave it incomplete, it is hard to 
decipher what information Facebook wants you to fill out before they 
activate your store. While your store is being created, it is also hard to tell 
if what you see is what the public will see. 
 
Many users have been in the Facebook help section trying to help one 
another figure these kinks out while Facebook hasn’t yet responded. 
 
2. If the types of products and services you have are already set up in an online store 
through your website, it will be easy to mimic them (perhaps your top 10 products) within this 
store section. 
 
Before you begin set-up, you will want to have the image of the product saved for easy 
upload, shipping price information for domestic and international sales, and product 
descriptions. 
For those businesses that don’t have itemized products per say, like books or clothes, you 
may still be able to list courses or online services as products, by marking them at $0 
shipping. Then in the item description — send them to the appropriate website page link to 
make the purchase. Or simply try the new services options instead of products. 
 
3. The online payment service Facebook has partnered with is called STRIPE. They have 
certain processing fees (about 3% total) that you will pay for orders processed through 
Facebook’s store. This means that you will lose a portion of your profit, but you have to 
“weigh” that with the benefits of reaching a whole new group of people who use Facebook – 
and would not otherwise leave the social media site to visit your department’s website. 
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Research has shown that Facebook users are more likely to make a purchase when they do 
not have to leave Facebook to do so. So perhaps the benefits of new people seeing your 
Facebook store, and the increase in sales from ease of purchase, will outweigh the cost of 
Stripe fees. 
 
(Remember that Pinterest is still the top social media site for sales. Link a Pin directly to a 
product or blog that you want to share, or list in the Pin’s description a $ symbol to indicate 
price and show up in the Pinterest store.) 
 
4. The creativity that the store section allows has to do with the ability to list products or 
services that you include mainly to inform your audience. This allows you to showcase 
content not normally seen  all in one place – without people ever leaving the social media 
site. 
For example, you can list your content marketing materials, like free PDF booklets, for $0. 
Mark $0 on the shipping options and include a link to download the PDF in the item 
description. 
 
Or, you may decide that you want to use the store to showcase what you have to share, but 
link them to your website in item descriptions. For example, businesses with international 
partners may list a product at $0, so that in the item description they can direct Facebook 
users to the correct international website by country. 
 
Note: Facebook reviews all that you include in your store section, so it’s up to you to 
experiment and see how creative you can get within their approval. 
 
5. If you compare this shop application with others out there, you may find that because you 
really want to partner with the shop store already used on your website, or have payment 
options other than only credit card, you decide to use a different shopping application. 
Facebook will connect with many other shopping applications, like Ecwid (free for many of its 
great features) which has several options besides credit card. Or inquire with your website’s 
online shopping program customer service whether it has a Facebook shop application you 
can connect to your Facebook business page. 
 
The new Shop section helps retail businesses bring their products to the forefront of their 
Page, while the new Services section enables professional services businesses to showcase 
a list of their offerings at the top of their Page. So now, for example, a spa can add their 
services menu to their Page or highlight the line of products they sell, helping people get to 
know their business faster. And understanding the services and products a business offers is 
key to deciding to work with that business. —Facebook.com 
 
And don’t forget! Facebook allows you to directly upload MP3 Videos to business pages, 
which have been proven to have way more views than if you were to share a simple YouTube 
link. Optimize this section of Facebook by uploading a featured video to show what your 
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business’ essence is, and then build a strong message around core values that will appeal to 
your target audience. 
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