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Here are our best Facebook advertising tips: 
 
One of the most important things to highlight right away is that we have found the most 
successful way to do a Facebook ad is not through the Facebook Ad center, but rather 
through the “Boost Post” button that appears beneath a post to your Facebook Page. We 
call these Promoted Posts. They work best because you are still able to customize a target 
audience, budget, image or video, message and link – your call to action. But they show up 
in the main newsfeed where most people do not ignore your ad and see it instead as a 
potential piece of valuable news. 
 
Because of this, it is important to again rely on a content marketing strategy in which we 
focus on providing helpful and/or inspiring information that people see and want to 
organically (free!) share to their own profile or business page. 
 
The most successful Facebook advertising approach involves four steps. It 
may seem a bit complex, but you can always do a more basic example from 
our tips below: 
 

1. Create viral content in the form of a video (or photo-quote if video is 
not possible). Video is best for ads, but photo albums or photo-quotes 
are best for posting in general (i.e. shared more). 

 
2. Include a call to action (in the video description or photo description) 

that is a link to a landing page (a strategically-designed page on your 
website that goes hand-in-hand with the content in Step 1. 

 
3. Include in the call to action the note that at this link you can download 

a free PDF booklet related to going deeper into the topic that appears 
in your content. 

 
4. To receive the PDF Booklet on your website, the viewer plugs in their 

email address (which can be built by a nice WordPress widget – we 
recommend Gravity Forms because it can automatically add to your 
email lists within MailChimp – our newsletter program of choice). When 
they give you their email address, you now have the opportunity to develop a 
long-standing relationship with them. 

 
5. Once they plug in their email, set up your MailChimp to send them an automated 

email series, where you can provide even more content, ending with a deeper call to 
action or donation request. Or just find a way to more easily send the PDF Booklet 
and a thank-you. 
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Steps if you have a video to upload that you will promote: 
 

1. Upload an MP3 file of your video into the video section of your Facebook business 
page.  

 
2. Edit the description to include messaging specific to the most powerful points or 

quotes found in the video. 
 

3. Make this video a featured video in the video section, then edit things like its 
thumbnail image, the link and call to action for when someone clicks for more 
information at the end of the video. In this sense, it may also be helpful to you to 
include a website landing page URL address as an image at the end of your video. 

 
4. Once you see that there is a post on your Facebook page reflecting the new featured 

video, click “boost post.” 

5. Edit the audience to include things especially helpful to us for reaching the right 
audience by including interests specifically relative to your target audience. But be 
very careful about adding too many interests, because it doesn’t help you have as 
good a chance of finding the right “match” of people most interested. 

 
6. Choose the proper budget and time frame. 
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For a promoted post, it is best to boost it for a short period of time, over the weekend when 
there is more traffic, to increase the chances that you will reach more people for free due to 
natural sharing. However, if you have a larger budget, say over $100, you can do the boost 
for a week. 
 
Then be sure to embed the video on your content marketing-related landing page. It will help 
people who do click on your link see they are in the relevant and familiar place associated 
with the video they just saw. Ideally, the PDF could be right beside it or in a place near the 
top so it is seen. And, yes, you can now embed Facebook videos (Facebook has instructions 
available step-by-step). But you can see it in the settings (wheel icon) of most videos in edit 
mode. 
 
Steps if you use a photo-quote for a promoted post instead of a video: 
 
First, to create a great photo-quote, look at your Facebook Insights (your analytics) for your 
Business Page and see which posts have ranked highest over the past three months. What 
kinds of quotes did the best? What images did they have? For example, was it an 
infographic type photo or a simple photo-quote? 
 
Now choose your best photo-quote and repost it with a new message that has to do with an 
upcoming event or important webpage you want to direct traffic to, the landing page.  
 
You can either edit the post while you are on your page’s wall, or you can edit the 
description of the photo-quote in your Facebook Photos section, and it will be reflected on 
your wall. 
 
Once you have the photo-quote sized correctly and the message in your content edited and 
including the proper link (call to action) – then you are ready to click “boost post” and 
choose your audience and budget. 
 
Note: Facebook has limitations on the size of the quote on your boosted post. It cannot 
take up more than 20% of the total image space or they will reject it. 
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