
 
 
Choose or Create the Image You Share to Social Media (from a Blog, 
Webpage, or Newsletter) 
 

One of the most tricky parts of social media sharing is when you want to share a link from a 
website page or blog post, and Facebook or Pinterest generates only a few images to 
choose from, none of which you feel are up to the standard of creating a high-quality, 
engaging, and inspiring post. 
 
Just to recap, images that are successful on social media sites are those that usually have 
text overlaid on the photo itself. Thus, being able to choose an image that will appear only on 
social media, (versus the image that appears on your webpage or blog post), will strengthen 
your efforts to reach more people with your content. 
 
 
What are some examples of good image posts to share? 
 
Pulling out the 5 tips or points you made in the blog post and 
highlighting them in short form. Example right. 
 
Pulling out an inspiring, funny, or educational quote from your 
blog or page that you overlay to the image that you have 
already chosen, so people who click on the social media post 
and are taken to your page, recognize that they are on the 
right page (seeing the same image from social media on the 
webpage or blog post that they have landed). 
 
Webpages and Blog Posts 
 
How do you choose a special featured image to appear on social media sites? It’s key to use 
a widget found in WordPress that we recommend also for search engine optimization, called 
Yoast SEO. 
 
There is a tab with the “f” for Facebook where you can customize your social media post’s 
title, description, and upload a special image. 
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https://yoast.com/wordpress/plugins/seo/


 
 
Choose or Create the Image You Share to Social Media (from a Blog, 
Webpage, or Newsletter) 
 

Note: Recommended image sizes are frequently updated by social media sites. 
 
For Pinterest, any image on your web page or post is automatically generated as a possible 
“choice” of what a visitor can “pin.” Did you know that Pinterest users help you share 
content as they surf the web? If they find your blog of interest, they may share it to their 
Pinterest board, using a Pinterest share button in their web browser, that chooses a “pin” 
from whatever images you have on the page.  
 
The featured social media image widget above will not work the same for Pinterest users, 
unless the special image you’ve created for the widget also appears somewhere on your 
page or post. 
 
Here is an example of one way to make a blog post Pinterest- friendly, where the main image 
itself is a photo-quote, and will be picked up by Pinterest web-surfers who decide to “pin” 
and share the blog to their “board.” 
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Being Pinterest-friendly is an important tool for success, since many more people will share 
your content on their own time as they find your blog through multiple avenues, including 
google searches, image searches, other social media sites, or email. 
Newsletter 
 
In addition, if you are using MailChimp, you can enable a feature at the final window for 
“review”, called social card. There you can do the same customizing as you do for featured 
social media images on websites. (Choose an image, title header, and description.)  
 
To maximize this feature, first, be sure you have already connected the correct social media 
Facebook and Twitter accounts to your MailChimp. This can be done in your account 
settings, under integrations. 
 
Then, each time you are asked in the second phase of your campaign creation, called setup, 
be sure to check the boxes for “Auto-posting to Facebook” or “Auto-tweeting to Twitter”. 
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Here is what a finished social media card from MailChimp looks like: 
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